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SLOW CONSUMPTION Recession
reduced throughput of
products and services
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Source: Cooper (2010)



Factors affecting consumption

Personal characteristics Consumption process
e.g. age, gender, attitudes, Outcome
values, skills N\

Choices / Actions

. . . durin hases of .
Social / situational A g Ito o Product's
characteristics —>| Acquisitio —> | potential

Use life-span

Disposal

Product characteristics /
e.g. appearance, origin
















Clothing longevity

Which of the following best describes your view about buying
clothes that are made to last and look good for longer?

| could do more to buy items
that are made to last BUT | am
not interested in doing so




Source: Product Sustainability Forum (WRAP) §







Information




110 participants
from 16 countries

66 accepted




Head, Sustainab®
Co-Director, Centre 18

Products

Emaill;
Phone: 0115 848 4329

www.ntu.ac.uk/sustainab
www.ciemap.leeds.ac.




